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Production Specifications
THE COMPREHENSIVE GUIDE TO 
UNDERSTANDING TRANSVISION



Although Transvision is very big, do not be tempted to put too 

much copy on each frame. Despite being electronic it is still a 

poster in terms of how people consume the message. Below 

are some of our recommendations:

•	 Use	the	time	not	space	and	avoid	packing	too	much	 

 information onto one frame.

•		 Use	moving	typefaces	and	images	to	bring	the	posters	 

 to life. 

•	 Depending	on	the	chosen	typeface	the	recommended	 

 legible font sizes for viewing on Transvision are a minimum  

 16pts and maximum 70pts.

•	 Still	images	can	be	separated	and	run	in	parts	to	tell	a	 

 visual story. 

•	 Give	the	audience	time	to	read	into	the	message.	

•	 With	TV/Video	slow	motion	is	very	effective.	Slowing	 

 down the film slightly allows for the new environment the  

 commercial is in.  

•	 Dominant	bright	graphics,	contrast	and	large	elements	 

 of colour will guarantee impact and visibility for the viewer. 

•	 Warning	–	Due	to	the	brightness	of	the	screen	white		  

	 background	can	drown	out	small	headlines.
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Transvision	is	a	network	of	17	large	format	LED	screens	

located	in	16	Key	Termini	Stations	across	the	UK.	

In elevated positions they are located in the busiest 

concourses with high dwell time. Regular updates from 

Sky	News	engage	the	interest	of	the	busy	commuter	

whilst	adding	relevance	to	the	advertising.	Sky’s	location	

specific	content	includes	the	latest	Sport,	News,	

Showbiz,	Weather	and	Business	updates. The screens 

display a combination of moving images, text, animation 

and editorial content with the ability to be updated on a 

regular basis. 

Technology incorporated into the screens enables them 

to interact with the internet and mobile phones through 

Bluetooth,	SMS	and	social	network	sites	to	produce	

engaging and dynamic campaigns. 

CREATIVEINTRODUCTION



TV, VIDEO AND MOVIES

POSTER OR PRESS ARTWORK

FLASH/WEB ANIMATION

FREQUENCY

WHEEL

Transvision	ads	are	sold	in	specific	packs	to	maximise	

cover,	frequency	and	value.	These	packs	run	individual	

‘slots’	of	20	seconds	that	run	in	two	week	periods	within	

a	six	minute	loop.	While	Transvision	is	extremely	flexible,	

research	shows	that	the	packs	not	only	offer	the	best	

value	but	are	also	the	most	effective.	However,	bespoke	

campaigns will be considered on an individual basis.

Advertising is scheduled within a six minute loop. This 

loop	is	split	into	four	units	of	Sky	editorial	with	advertising	

either side.

If	you	are	providing	movies	please	supply	QuickTime	Files	

with dimensions set to 768 by 384 pixels. Overall file size 

should	be	20	MB	or	less,	encoded	with	h264	or	Sorensen	3		

and	supplied	on	CD	for	playback	on	Windows.

When	supplying	TV/Video	copy	please	ensure	the	colour	

information	is	sub-sampled,	in	a	similar	way	to	a	PAL	

composite signal. Avoid small detailed colour logos as they 

may	bleed.	For	titles	with	strong	contrast	(i.e.	white	on	black)	

use	a	minimum	font	height	of	20	lines.	For	highly	saturated	

titles,	with	a	similar	contrast,	keep	above	30	lines.	All	post	

production must be done digitally, preferably without any 

compression.	Deliver	on	Digital	Betacam	16:9	FHA.	(Not	4:3,	

14:9	or	16:9	LB).

For	standard	poster	copy	please	provide	CDs	of	un-flattened,	

layered	artwork.	We	request	that	a	colour	proof	is	also	

supplied.

Fonts	can	either	be	saved	as	outlines	or	the	client	should	

provide the accompanying font on the CD.

All	assets	should	be	packaged	in	any	of	the	following	file	

formats:	PhotoShop	.PSD	|	Illustrator	.EPS	|	InDesign.	INDD	

with	outlined	fonts	and	linked	elements	included.

The stage should be set to 768 by 384 pixels in size with all 

graphic	files	imported	at	72	dpi,	movies	should	be	imported	

using	the	Flash	Video	Encoder	(.FLV)	using	a	frame	rate	of	25	

fps. Please also hold end frame and ensure that it doesnt fade 

or animate out.

Quicktime	files	are	prefered,	but	Flash	animations	can	be	

provided	in	the	form	of	a	.SWF	saved	to	version	10	or	earlier.	

Files	supplied	in	Flash	format	generally	should	not	exceed	

3mb.	Optimum	playback	may	be	affected	with	heavily	

ACTIONscripted	files.
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Total Time  6’00” = 360 sec

Sky  2’15”  = 135sec

JCDecaux 3’45”  = 225sec
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Transvision is a dynamic and connected medium. 

Utilising	this	can	create	compelling	and	engaging	

campaigns, that enable us to change copy on-the-

fly,	imagery,	scores	or	include	some	form	of	user	

participation, to name but a few examples.

To reference live campaign data you will need to host a 

bespoke	web	page	and	create	an	SWF	to	run	on	it:

•		 768px	by	384px

•		 Embed	all	text	fonts	within	the	SWF	file

•	 SWF	should	load	with	no	start	or	prompt	and		  

 should not generate pop ups or any other windows on  

	 the	desktop

•		 SWF	must	be	hosted	by	the	media	controller

•		 Use	Flash	version	10	for	PC

SUMMARYDYNAMIC CAMPAIGNS

Consider the environment and if appropriate, arrange a 

creative	meeting	to	discuss	how	best	to	utilise	the	screen’s	

potential.

•		 Artwork	should	be	supplied	10	working	days	before	in- 

	 charge	(15	days	for	dynamic	campaigns)

•		 A	storyboard	of	the	animation	with	all	elements	and	 

	 artwork	(if	Transvision’s	production	facility	is	being	used)

•		 A	creative	contact	for	approval

•		 If	you	have	a	long	approval	process	please	get	in	touch	as	 

 soon as you can.

•		 Flash,	Quicktime,	raw	artwork	or	TV	copy

•		 768px	by	384px	in	size

•		 25	FPS	(Frames	per	Second)

•		 20	seconds	in	length	(unless	otherwise	stated)



ARTWORK CONTACT DETAILS:

TV/VIDEO COPY SHOULD BE SENT TO:

TV/Video	copy	on	digibeta	tape	should	be	sent	

directly to:

Matthew Shard
For	Transvision

Automatic Television,

35	Bedfordbury

London,	WC2N	4DU

Tel:	020	7240	2073

Robert Hood
Manager,	Digital

Summit	House

27	Sale	Place

London

W2	1YR

Main:	020	7298	8000 

Direct:	020	7298	1783

robert.hood@jcdecaux.co.uk
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Tom Winbow
Head	of	Digital	Sales

Summit	House

27	Sale	Place

London

W2	1YR

Main:	020	7298	8000 

Direct:	020	7298	1784

tom.winbow@jcdecaux.co.uk

Sophie Carre
Digital executive

Summit	House

27	Sale	Place

London

W2	1YR

Main:	020	7298	8000 

Direct:	020	7298	1785

sophie.carre@jcdecaux.co.uk


